st BLOND besser?




FALLSTUDIE

-
,Model-Selektion durch eCommerce”

Unternehmen Anonym

Land Hongkong
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Fashion Brand modifizierte Foto-Shootings
durch Analyse des Model-Einflusses auf Sales.

Anzahl der Bestellungen um 38% gesteigert.
Zusatzlicher saisonaler Umsatz von 960.000 Dollar.
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These 1. Offline and Online need to interact
to
gain more Success



»

'@ "/ { ,eCommerce durch TV-Werbung'
~ Unternehmen  WIRKAUFENS
Land Germany
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Zuschauer sieht TV Spot

Zuschauer besucht
Website

Analyse
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t,+ X

Newsletter
Campaign
Traffic

Brand Search
Direct Entry



Anzahl der Bestellungen - Total vs TV

Webtrekk

bo @ phate P

EXESEIRERaNeA

232033533

s

»

"
i la
ne
",
N A

N

" e
"Niw
LN
h
LR
Y %

S e e R TY S e e e W

>
"rs

b AR L
- M
LBE TN
S,
e w
A s
NN
-
»
e
-
-
B
.-

L
'
-
-
s
1 9
N
e bo”
1 A
LN

FTERETETONRETE

LR N

) S

SaEEERERET=S

gt o
-
»
‘e
-
.A
e M
2. 0
NV
| LN
Yan
s N
I ]
B
“E N
M
W N
"“m
L
I
AR
-y
n'n
m»n

e n




Bestell-Einfluss - pro TV Spot Webtrekk
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I'hese 2. Data-Driven Companies perform stronger
&

will take the Lead



>

Business
Optimization

Data
Integration

Website

—Analysis Optimization
Reporting

‘—
Data Collection

Output
(Company Value, Marketing Knowledge, ROI)

|ﬂpUt (Time, Effort)
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N Digital
= Statistics Web Analytics Intelligence
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= Statistics Web Analytics Intelligence
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Gartner Hype Cycle

Digital
— 1 Statistics Web Analytics Intelligence
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Drive Your Profit.
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Drive Your Profit.
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Drive Your Profit.
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PARTNER
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Drive Your Profit.
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Drive Your Profit.

F

l‘

Webtrekk

Drive Your Profit.
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Drive Your Profit.
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