
   

Eco Mobile E-Mail 
Inspiration & Discussion 



   

Email + Mobile 
Tools in ExactTarget 



   

Mobile Email 

MOBILE EMAIL!

Preview 
Preview email  
across devices 

Templates 
Built exclusively  

for mobile 

Reporting 
See which devices 

customers use  
to read email 

Preheader 
Optimize message 

summaries  
in the inbox 



   

Preheader 

MOBILE EMAIL!

Manage the pre-header 
of the email like the 
subject line 
 
 



   

Mobile Preview 
Preview emails for 
mobile devices, 
tablets,  
and PCs."

MOBILE EMAIL!



   

Mobile Templates 
Step-by-step campaign 
creation exclusively for 
mobile Email, with 
responsive design 

MOBILE EMAIL!



   

Mobile Reporting 
Discover which devices 
customers are using 
most often to view  
your email 

MOBILE EMAIL!



   

Best Practice Overview 
Email 
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Client Examples 
Ikarus, Sony & others 



   

•  WeddingWire is an online site containing tools 
for wedding planning, vendor selection, and 
gift registry 

•  60% of WeddingWire emails are opened on a 
mobile device 

•  Using “Responsive Design,” WeddingWire has 
increased email CTR by 7.4%! 

•  All content is presented in one column, font 
sizes are increased, and links are  thumb-
friendly buttons 

WeddingWire Optimizes Email for Mobile  



   

Using Responsive Design, CareerBuilder experienced a 15% increase 
in open-rate on smartphones and a 21% increase in click-through! 
  

Android iPhone BlackBerry 
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•  WeddingWire is an online site containing tools 
for wedding planning, vendor selection, and 
gift registry 

•  60% of WeddingWire emails are opened on a 
mobile device 

•  Using “Responsive Design,” WeddingWire has 
increased email CTR by 7.4%! 

•  All content is presented in one column, font 
sizes are increased, and links are  thumb-
friendly buttons 

WeddingWire Optimizes Email for Mobile  



   

When viewed on a mobile 
device, the font is increased 

automatically  

Hitachi Data Systems’ Uses 
Responsive Design to Optimize 

its eNewsletter for Mobile 



   

Using Responsive Design, CareerBuilder experienced a 15% increase 
in open-rate on smartphones and a 21% increase in click-through! 
  

Android iPhone BlackBerry 



   

Resources 
Designing for the Mobile Inbox 
http://pages.exacttarget.com/EN-DesignMobileInbox 

Mobile First 
http://blog.exacttarget.com/blog/email-design-4/designing-an-email-campaign-think-mobile-first 

 
Video: Email + Mobile Overview 
http://blog.exacttarget.com/blog/email-design-4/designing-for-the-mobile-inbox-video 

 
Video: Responsive Email Design FAQs 
http://blog.exacttarget.com/blog/email-design-4/7-responsive-email-design-faqs 

 



   

Mobile is more than eMail 
Push to Apps, SMS, Mobile Landing 
Pages, etc. 



   

Mobile Engagement is Unparalleled  

Consumer Engagement After Receiving 
Push Notification 

  Individuals Who Keep Their Mobile Device 
Within 10 Feet At All Times 



   

Apps are Competing for Attention 

Mobile Apps Used After 30 Days (No Push) 

Average Number of Apps Installed 

Number of Opens After 6 Months- Push vs. No Push 



   

Why push messaging? 



   

Thank you 


